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CHAPTER I 

INTRODUCTION 
 

1.1. Background of the Study 

The major purpose of communication is to disseminate information 

throughlanguage. Language therefore is a means of communication between two 

or more people in which one is either a sender or a receiver or vice versa. 

Language could be written or spoken, it is a symbol of complex signs which are 

peculiar to human beings and it is used in disseminating information, ideas, 

feelings or emotion. Communication as a means of interaction between a sender 

and a receiver or vice versa may be achieved through linguistic elements such as 

symbols, graphics style, gestures, pictures, colours and others. According to 

Daramola (2011: 144), he differentiates communication from language. To him, 

"communication involves the process of the exchange of information (or 

massages) that are linguistic and non-linguistic or exchange of messages in forms 

of language and non-language resources such as symbols, signs, gestures, 

drawings, pictures, photos including technologically mediated processes." From 

the above difference between language and communication, it is obvious that 

communication comprises linguistic and non-linguistic resources. 

Semiotics is the methodology for conducting this analysis. By and large, 

semiotics refers to the study of signs and symbols (Eco, 1979, 1986). Semiotics is 

a useful tool to concentrateon (a) the development of signs that help identify and 

differentiate the meanings of design, and (b) the explanation of sign functions and 

consumer meaning processes, including business, motivational, and affective 
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The Coca-Cola logo is identifiable in other writing-systems, here written in 

Cyrillic. 

Ideograms and symbols may be more effective than written names 

(logotypes), especially for logos translated into many alphabets in increasingly 

globalized markets. For instance, a name written in Arabic script might have 

little resonance in most European markets. By contrast, ideograms keep the 

general proprietary nature of a product in both markets. In non-profit areas, the 

Red Cross (varied as the Red Crescent in Muslim countries and as the Red Star 

of David in Israel) exemplifies a well-known emblem that does not need an 

accompanying name. The red cross and red crescent are among the best-

recognized symbols in the world. National Red Cross and Red Crescent 

Societies and their Federation as well as the International Committee of the 

Red Cross include these symbols in their logos. Branding can aim to facilitate 

cross-language marketing.Consumers and potential consumers can identify the 

Coca-Cola name written in different alphabets because of the standard color 

and "ribbon wave" design of its logo. The text was written in Spencerian Script, 

which was a popular writing style when the Coca Cola Logo was being 

designed.     
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2.3  Emblem and Logo 

An emblem is a symbol that conveys your participant in a certain 

industry. On the other hand, logos perform a promotion function. Emblem do 

not aim to bost sale. Nonetheless, we can effectively use emblems to stand out 

among our competitors and get noticed by our audience. The usefulness of 

emblem, it have a variety of applications. Versatile and flexible, they are used 

for both marketing and non commercial purposes.  It is the reason the why the 

function of logo and emblem are same. 

A logo is important because : 

1. Reveals your identity 

Remember those old Westerns where cowboys branded cattle? They did 

it to mark ownership. Your logo should do the same thing (minus the pain of a 

red hot branding iron). Imprinted on your products, your business card and 

your website, your logo communicates ownership. It can tell the 

world/potential customers who you are, what type of product or service you 

sell, or what benefit you offer consumers. 

2. Invites new customers to get to know you 

We do not live in a monochromatic world. People are drawn to 

interesting design and color. The logo that marks your package or adorns your 

storefront should be designed to draw interest and pique the curiosity of your 

potential customers, prompting them to at least look, and hopefully purchase 

your product. 

UNIVERSITAS SUMATERA UTARA
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Emblem is a pictorial device from pre-heraldic times that has stayed with 

us. An emblem represented an allegory, a body of people  or a single person or 

Saint. So it is in every sense a logo.  

The difference is that a logo is a modern use term that has been more 

popular in polar culture.Emblem is symbol that which have physical structrue 

(Object) Logo is Just picture which they have released as their logo.They are 

the same thing exactly. An emblem is not (as other suggest) a physical thing. 

That is a badge. An emblem is simply a more old fashioned word. (Differencess 

of logo and mblem.Retrieved from https://www.quora.com/Whats-the-

difference-between-a-logo-and-an-emblem. accesssed on Oktober 30th,2018). 

 

2.4  Meaning 

In the philosophy of language, the nature of meaning, its definition, 

elements, and types, was discussed by philosophersAristotle, Augustine, and 

Aquinas. According to them "meaning is a relationship between two sorts of 

things: signs and the kinds of things they mean (intend, express or signify)". One 

term in the relationship of meaning necessarily causes something else to come to 

the mind. In other words: "a sign is defined as an entity that indicates another 

entity to some agent for some purpose". In this theses, the writer used  denotative 

and conotative meaning for give understanding about meaning in emblems.  

The denotative meanings include things pointed to by words, or explicit 

relationships between marks with reference or reality in denotative denoting. For 

example there are pictures of humans, animals, trees, houses with red, yellow, 
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traditions which explore a social or human problem. Qualitative research studies  

things in natural setting, attempting to make sense of, or interpreting phenomena 

in terms of the meaning people bring to them. Thus, the researcher builds a 

complex, holistic picture, analyzes words, reports detail information and conducts.   

The study in a natural setting. In addition to the concept of natural inquiry, a 

qualitative  descriptiveresearcher is unable to manipulate the data as he or she 

only describes or explains a phenomenon as its fact. 

 

3.2  Data and source of  Data 

By browsing the airline emblems in this article, we will probably notice 

some patterns. Many emblems feature traditional emblems and national colors. 

Airline companies love to use motifs of flying and birds in their logos to send a 

message that you can travel quickly and safely with them.Based on the unit 

analysis of this thesis, the object that analyzed in this study is 10 (ten)  

international airline emblems which its emblem using pictures of bird emblems 

because the bird identical had wings and can fly. 

  The writer downloaded all the international airline emblems in world which 

. The writer obtained the data from the official webside of , 

https://beebom.com/popular-airline-logos/. 

The table below shows the data which obtained and analyzed in this thesis 

based on their year of  publication. 
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No  The name 

of airline 

Years 

designed 

Source Emblems 

1. AgyptAir 2008 https://www.egyptair.co

m  

2. Japan 

Airline 

1985 www.jal.com 

 

3. Singapore 

Airline  

1947 https://www.singaporea

ir.com 
 

4. Air China  2007 www.Airchina.com 

 

5. Garuda 

Indonesia 

1949 https://www.garuda-

indonesia.com 
 

6. Lutfhansa  1954  www.Lufthansa.com 

 

7. TAM 

Airlines  

1986 www.Latam.com 

 

8. Gulf Air  2010 https://www.Gilfair.com 

 

9. Aerolinea
s 
Argentini
an 

2008 https://aerolineasargent

ines.com 
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